TOP-LINE ANALYEIS

Boost Your Market Intelligence with These Three

First-of-Their-Kind

AALA and Lang Marketing
hawe combined their resources to
produce three in-depth market research
reports. These three highly soughe-
ateer publications consist of some of
the most comprehensive marker intel-
ligence available today. In addition

to providing unique irsights into the
afeermarleet, you will find these repoarts
eszential for your long-term business
planning and strategic thinking. These
pawerful publications cover a wide
range of ropics including afrermarker
size, distribution and product growth
oppoctunities in the DIFM and DIY
market sectors,

2007 200 8 Expranded Fact ook

The cnly publication of its kind, this
report includes the entirs A frermank e
Fagthook plus the entire 200-page
Lang A frerwarket Anmsal 20072008,
provided by Lang Marketing Fesources.
Tt enables aftermarket professionals to
view the aftermarket by sales ourler,
sales channel and preduce category
providing a unique statistical perspec-
tive for critical thinkers,

20072008 Product Profies

This 287-page report, with research
conducted by Lang Marketing
Plesources, iz the m'l.|;|r source of
in-depth information abour critical
macket changes for 80 products
facusing on 2007 and 2008 anoual
valume, service macker and do it your-
self market share, domestic and fareign
vehicle use and distribution channel
sales. Ir contains never-before-available
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Publications

analysis spanning the entire car and

light truck afrermarket, and is a must-
have for cutting-edge afrermarke

company planners. Prodwct Pro filas
2007720048 information for each of 50

key products analyzed from these major
perspectives:

# Light vehicle volume and marker
l-hﬂ.r!.

* Domestic and foreign vehicle volume
and share,

* Service markst valume and share.

¢ Volume and share within each of five
major distribution channels.

# DI market volume and share,

Fr T

Additionally, market growth for each of
the B0 products is analyzed in terms of:

= Product dollar volume
Valume ranking amorg B0 products.

Share of tatal afeermarker product
volume,

Anrual product dollar growth

Anrual product percent growth.

In addition to the content published in
the traditional Affermarkst Factbook,
the Aftermsarket Facthook Expanded

Viersion includes information on:

# Sales volume analysis of 80 ker

produces,

Analysis of growth by major after-
marlest segment: service, DY,
domestic vehicle, foreign vehicle,
distribution channels and wehicle
type.

DIY product volume by major type
of reail outlet.

Distribution analysis by five major
:hnm‘][

# Changess in vehicle mix.

More than 14 forecasts of 2008 key
aftermacket rends, including:

Passenger car and light truck product
share,

Humber of jobbers and auw pares
stores.,

Humber of jobbers in the 1.5, and
by geographic area.

Bay population by major service
outlet Eroups.

Service market product vohime by

major type of service autler.

Aftermarket Fast Forward 2012

In response to the accelerating pace
of aftermarket changs and evolu-
tion, AATA, in partnership with Lang
Marketing, announces the releass of
the Aftermuarket FastForward 2012,
FastForoard 201 1 presents an overall

analysis of distribution channel
performance in the car and light
truck afrermarkest, :FDEL‘Ei:I'I.E an the
five major distribution channels:
traditional, specialized, OF, it
grated and impore. Afrermarker
size analwsis is presenced for
2006 through 2012, Afeermarket
volume is differentiated betwesn
products, purchased service and
major vehicle segments,

# This new publication encom-
passes the following major
subject areas:

» Aftermacker size analysis.

Service and do-it-yourself

market analysis,

* Dwomestic and foreign vehicle
aftermacker analysie.

* Passenger car and light
truck aft=rmarket valume

Distribution channel volume!
groweh.

Key traditional channel discribucors
* Warshowses and jobbers,

Retail auto parts stores.

* Violume and growth of 80 key
preduct forecasts through 201 2.

Conclusions and forecases 1o 2012,

For more information or to order

ary market ressarch publicarions,
visit www.attermarkst.org ar call
AALA's market research department ar
301-654-c664 W

Discounts are avallable
when 2007/ 2008 Product

Profiles and FastForward

2(M2 are purchased with the
Aftermarket Factbook. Vistt
warwiaftermarkst.org or
contact AAIA's market research
department at 301-654-6664
for detalls.
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